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Odisee

o 27 Bachelor (180 ECTS) & 11 Associate
Degree (120 ECTS) programmes

o 13.000 students

o 5 fields of study: Business,
(Bio)Technology, Healthcare, Education,
Social Work

m 6 campuses: 3 in Brussels area + Gent,
Aalst, Sint-Niklaas

o Part of Association KU Leuven
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Level 5 programmes — Associate degrees

o Incorporated in higher education in 2019-2020
o Before in secondary and/or adult education

- Level 5 has clear structure now in Flanders

- Belgium has 3 official languages and education is divided accordingly
o 120 ECTS (2-year programme) -> 1/3 workplace learning

o Higher education is ‘open’ (very limited admission requirements -> only
degree secondary education)

o Associate degree programmes are becoming very popular, but
government financing doesn’t follow fast enough
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Odisee: strong growth in Associate degrees
2375

689
359/

2019-2020 2020-2021 2021-2022 2022-2023 2023-2024 2024-2025 2025-2026
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Associate Degrees @Odisee

Renewable Energy; , L
Site Organisation; 50
Electromech Systems; 70

n 2375 students (= 19% of -
Odisee students) Jrthenepeeee

o Strong growth compared to
bachelors (+47% vs +7%)

o1l programmes in 4 fields

Accounting Adm; 440

Social Work; 276

Secondary Education;

170
Marketing & Comm;
542
Sales; 92
Systems & Network;
211 Programming; 257
[ J
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Associate Degree Marketing- and Communication Support

o Started completely new in 2019-2020

o 2 majors (marketing support —
communication support)

o Team of 14 FTE (30 lecturers)
=

~ (Guest)lecturers who are still in field Y Ty
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Associate Degree Marketing- and communication support

We train (young) adults to become multilingual and digital
MarCom support professionals who want to learn lifelong and
can look critically at developments within the MarCom world.

* Guiding and coaching students 'tailor-made' throughout
their programme

k. Specific focus on starters -> growth towards ownership

* Link between MarCom theory and practice through
authentic cases, practical examples and workplace learning
* Focus on languages & graphic IT skills
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Associate Degree MarCom — student count

Evolutie aantal studenten All students™
800 - * 607
* +12% (comp. 24-25)
607 e +167% (comp. 21-22)
e *in February we welcome +/- 45-tal new students
400 - New in programme
e 367
* +29% (comp 24-25)
G e +234% (comp 21-22)
Aandeel generatiestudenten
o 2021 2022 2023 2024 2025 2021 45%
® Aantal studenten ® Nieuw i/d opleiding 20z —
2023
Onderwijsdashboard (consulted 7/11/25) 2024

2025
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Teaching in Brussels

o Metropolitan context is challenging, certainly for Associate Degree
programmes

o Most students have more than one diversity characteristic

- Scholarship (low income), Dutch not native/home language, migration
background...

o Importance of personal guidance and coaching

- Problem with large groups (steep increase in enrolments)
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Workplace learning
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Continuum of workplace learning

REALISTIC learning environment

Company visit Simulation In-company Assignment Internship Dual
Guest speaker education workshop by the field learning
Observation
Workplace exploration Workplace integration

Continuum of workplace learning
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Qualitative workplace learning = complex

o Significant growth (year after year) + funding that does not keep up
- Personal guidance remains important but can no longer be provided qualitatively
- Gradually, other choices are made on the workplace learning continuum

o Finding enough high-quality workplaces for students

- Rapid increase in students = more workplaces needed

- Building a network and developing relationships with companies and organizations
takes time

o Importance of a mentor in the workplace
- Dual learning is not an internship - new skills are taught in the workplace

- Companies and organizations need to make time and recognize its importance

Odisee 15
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Qualitative workplace learning = complex

o Building relationships with the professional field
- More than just workplace learning in a company/ organization
- Can also take the form of guest lectures, projects, company visits... - workplace
learning as a continuum

o Specific characteristics of associate degree students
- Work-ready & willing to work?

= Assessed by program through self-evaluation, peer evaluation, and instructor evaluation before
student enters the labor market (in simulation and/or educational environment)

- A diverse group!
= From labor-market-oriented students to bachelor students who just missed completing their degree

= Often vulnerable target group in urban context (with diversity characteristics)
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Example in MarCom Support
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Gradual structure workplace learning

Workplace
Workplace Workplace learning 4 (15

learning 2 (10 Ieargg;lg)ii (9 ECTS)
ECTS) Extern: 35 days

Intern: non-profit
or Extern: 25 days

Workplace learning
1 (7 ECTS)

Intern: practice firm

Extern: 25 days + Graduation

project (4 ECTS)

Phase 1 — basic competencies Phase 2 — profession specific competencies
*Responsible for own tasks with external guidance *Take initiative and be responsible for own tasks in team
*|Is MarCom field right for me? Willing and ready to *Growing as a young MarCom support professional

learn & work?

Classes 'professional learning & working' + soft skills
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Annual Matchmaking Event

o Companies & students meet on
campus to find a suitable internship
match (workplace learning)

n43 companies & 400 students are
present (Brussels)

(different associate degree programmes in Odisee
organise these events)
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Practice firm (internal workplace learning)

o Students 15t year MarCom work on
commercial case to practice their skills
before going on external workplace
learning

o Are students ready & willing to work?

(tok)

BURGER . % -
e s WALIBT

- BELGIUM
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Practice firm (internal workplace learning)

Tasks & output

- Product observation in retail (field
research), competitor analysis, SWOT

- Street survey target audience (process
& interpre results)

- Campaign proposal (place, promotion,
price ... + baseline & visual) in pitch for

jury
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Non-profit project

o Students 2" year MarCom work on non-profit cases in agency context
o Working towards usable output

o Service learning -> students take on a social engagement towards a non-
profit organisation (Brussels-based)

noscl “jem:
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accolage forbidden
Buren helpen buren HUIS VAN HET COIOU FS

ol " s NEDERLANDS
Les voisins s'entraident
|__BRUSSEL |
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Output - examples l@ % &
* Instagram stories i
e Fundraiser (campaign on Facebook,

on site, communication)

* Event concept
e Event branding -> ad in print media
e Content calendar social media
* Online newsletters
* Videos & interviews
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DE CO-HOGESCHOOL




External workplace learning

o Student gets personal ‘coach’ (teacher in programme)

o Looking for workplace? Guidance during ‘professional
learning & working’ classes

Een aangename verrassing!”

- Matchmaking event for 15t year students

- 2" year students look more independently

o Workplace must comply with checklist
- Small, medium-sized companies and multinationals

- Emphasis on study relevant tasks & mentor

o Student keeps portfolio: log, reflections, evidence of work
done, score competences... -> coach checks + evaluation
interviews
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Graduation project

Project from workplace (or entrepreneurship, students with own small business)

BEYOND
= MAGE

Hoe kan ik een boekvoorstelling
organiseren voor de KMSKB?

Output

- Boekvoorstelling
- Flyer
Biografie
- Visitekaart
- 3 workshops

Resultaat

- Organisabe boekvoorsteling
Plannen van vergadenngen
- Grote inferesse in onbekende en kleine arfiesten

Mijn project is geslaagd en heeft verandering
gebracht aan de diversiteit in het museum.

A Wassila Mettioul
voor Schone Kunsten van Belgié Odisee
i

Capital vzw heeft tegen 20 januari 2025 een vernieuwde brandbook met duidelijke richtlijnen
en concrete instructies nodig voor de nieuwe visie van hun merkuitstraling.

Bronnenonderzoek interne analyses Interview
l_| ‘..@ P
[Ty, 4 @ﬁ:@

Hoe maak ik een kwalitatieve « Analyse van huidige brandbook Wat zijn de behoeftes en

brandbook & welke slementsn o Mty wiifs Bildicye content verwachtingen voor het
nisuwe brandbook?

moeten doarin aonwezig zijn?
b - Analyse van communicatie inhoud

> |

Ik heb mijn deelstellingen kunnen bereiken door een brandbook te ontwikkelen voor Capital vaw.
De communicatieve, als de visuele richtiijnen zijn vastgelegd, de dynamiek werd behouden met
een rustigere en meer professionele uitstraling binnen het brandbook.

AFSTUDEERPROJECT -

Hoe kunnen we de TikTok-volgers van Domino’s Belgie met
10% verhogen door een nieuwe strategie te realiseren?

TE WEINIG VOLGERS
OP TIKTOK
Doming's Pizza BE heaft

‘} momentes] 15,2k volgers g
DE RESULTATEN e OORZAAK HIERVAN

METEN ANALYSEREN
Is deze aanpak gelukt, |s er Ta veel promationela en

resul product-focused content

&

NIEUWE STRATEGIE NIEUWE STRATEGIE

UITVOEREN BEDENKEN
Inspiratle verzamelen, contant moor trandgebonden en
shoots mat Gen Z modelien organic ocatest

Doel behaald, het
santal volgers ks met

RESULTAAT
RESULTAAT -

Door dase stratagie is Doming's
aen sterker mark pownrties en
‘scoren s veel hogaos cffars.

Voorbesld van ergani
contant dat virsal s

fun tact: er wes twilfel om
deze vides te poblicersn.



Questions?
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Workshop: part 1

Exchange information

ﬂ  What forms of workplace learning does
® your programme offer (look at
continuum)?

Do you offer different types? Why (not)?
 Compare between different participants
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Workshop: part 2

Integration in your programme

ﬂ  How could you integrate different forms
:‘ of workplace learning in your
o programme? Would it be added value?

 What (other) type of workplace learning
would you integrate in your programme?
Why?

Odisee
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